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ABSTRACT

Original scientific paper

UDC:159.95:004.738.5

Social intelligence is the ability and skills to cope with everyday life situations and how to cope with interpersonalrela-

tionships.

Today's generation of relationships based, carried and nurtured through various social networks. The aim of the pre-
sented research is to identify the impact of social networks on the development of social intelligence. The study was
done on a sample, which makes the 208 students from the Faculty of Education at the University "Dzemal Bijedi¢" in
Mostar. The results show that the impact of social networks on the development of positive social intelligence. Greater
achievement on tests of social intelligence (SI) were significantly correlated with the amount of time spent as korisknik

different social networks.
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INTRODUCTION

Social Intelligence (SI) is a relatively new field in psy-
chology and a new subject of psychological research.
Edward Thornidike, a psychologist at Columbia Uni-
versity, first proposed the concept of "social intel-
ligence" in an article published in Happer Monty's
Magazine, 1920. He stressed the importance of inter-
personal effectiveness to success in many areas of life
(Goleman, 2008). According to generally accepted
definitions, social intelligence is the ability to success-
fully insights relationships and develop interpersonal
skills to solve problems and to respond appropriately
in interpersonal relationships (Dunderovi¢, 2005).
For everyday interpersonal relationships social inter-
active intelligence has the greatest significance.

!Correspodence to:

"Interpersonal intelligence is the ability to self-con-
sciousness, morality, responsibility, and even spiritu-
ality." (Diamnod & Hopson, 2002, p.197). Degree of
interpersonal intelligence conditioned our direction
and attitude in interacting with other people.
Ekstravetnost and introvetnost are the personality di-
mensions that describe the way we function in social
contacts, orientation to himself or to his surround-
ings. Ekstravetna person likes dynamic environment,
energy collected through social contacts, is commu-
nicative, take the initiative, in the center of attention.
Introvert is more focused on himself, finds pleasure
in the activities of the self, is not interested in a large
number of contacts (Caprara & Cevrone, 2003).
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Today, at a time when communication skills are a
must extroverts benefits. On the other hand, the de-
gree of social intelligence also affects our interper-
sonal orientation. People with high social intelligence
are often a source of positive behavior, and make
other people feel about them are treasured, loved, re-
spected, and these people are very attractive to others,
and are often described as a "magnet"(downloaded
11.08.2012. from the Website: http://www.aboutint-
elligence.co.uk/social-intelligence.html).People with
lower degree Social intelligence are often described
as "poison" because people provoke feelings of an-
ger, depression, frustration, guilt. They are often al-
ienated / lonely people. In the past few decades, we
have witnessed a significant increase in the use of in-
formation and communication technologies. New in-
formation technologies have created an entirely new
social groups, and thus new ways of communicating.
"The word in its broadest sense, and it is spoken and
unspoken one, located at the beginning of human ex-
istence and accompanies him during his entire life.
She creates and it develops interpersonal, face-to-
face, direct communication, or talking, is a hallmark
of human beings. "(Brajsa, 2000, p. 8). The develop-
ment of modern technology has enabled the Internet
user enters a virtual world where he himself lives and
works. Creating a social network can be a real, real
world (on the street, at school, etc) or within social
networks that are not a new concept, but in different
forms have always existed. New social groups - social
networks by nature are neutral, however, the manner
and the context of their use determines their impact.
The nature of man as a social being is to be located in
constant looking to communicate with other people.
Fast life, work, family, 'Life on Wheels' has led to the
fact that our social life is very cramped. This is one of
the reasons that people become members and users of
social networks. In this way, people create a commu-
nity that allows us to socialize 'anytime, anywhere'.
This fact significantly affects the lives of individuals,
families and society as a whole. Create an online so-
cial network is enabled through social software and
websites, and among the most famous and the most
popular are Facebook, MySpace, Twitter, You Tube...
Facebook as the most popular social network has be-
come a new way of communicating, and therefore a
new form of society, which imposes new forms be-
havior (Kusi¢, 2010).

RESEARCH METHODOLOGY

Transvezalnu research presents a study aimed to as-
certain the views of students on social networks, and
to show the connection between social networks and
social intelligence in students. The study was con-
ducted in the period from November 2011th by May
2012.

The study used the method of theoretical analysis,
survery methods, descriptive methods, statistical
methods.

Problem research

The problem of this study relates to the importance of
social intelligence and its upgrades through life under
the influence of the social context in which the indi-
vidual develops.

In 21th Ages themselves are aware of the fact that so-
cial networks are playing an increasingly important
role socialization process and the general develop-
ment of the individual. Therefore this study points
to the inevitable impact, and good and bad sides, the
modern social context. Also, that blindness to this is-
sue opens the door for even more - up social autism.

The sample of respondents

The study was done on a sample, which makes the
208 students from the Faculty of Education at the
University “Dzemal Bijedi¢” in Mostar, Departments
of Psychology, Sociology and Classroom teaching.
The age of participants ranges from 18 to 40 years.
The studies vary in the number of students from 12
to 48. Of the total 208 respondents and second years
of the 67 patients, III is 70 years old and IV, and V =
71 years.

Measuring instruments

The instrument used in the survey was translated and
modified (Bajraktarevic, Duvnjak, 2012). For this
study. Module consists of two parts. The first part con-
sists of questions of socio-demographic type (gender,
age, department, years of study, student status, em-
ployment status, use of social networks-membership
and quantity). The second part consists of a scale |
and II. No. I do scales:
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Scale Social Intelligence - NE (Petrson & Selig-
mans, 2004). To test the level of social intelligence
respondents have been divided scale social intelli-
gence. The scale consists of 10 statements that differ
in the direction of action. A set of seven statements
(1,2, 3,4,5, 7, 10) refers to the social intelligence
(claim 7, alpha = 0.76). The task was for each claim
of assessing whether and how much relates to him /
her on a scale of 1 to 5 where 1 is marked as “com-
pletely disagree” and 5 as “strongly agree.”
Interpersonal orientation scale - IO (Bezonovic,
2002) with the intention of measuring attitudes to-
wards generalized others. Subscale needs of people
of eight claims 1, 3, 4, 6, 8,9, 10, 13 claims as ‘For
me it is important to always be with other people’.
The task was for each claim of assessing whether
and how much relates to him / her on a scale of 1 to
5 where 1 is marked as’ generally disagree “and 5
as” strongly agree.

While the scale of Test II consists of Internet ad-
diction - AT (Kimberly Young)- test consists of 20
questions that measures mild, moderate and severe
levels of dependence on the internet.

Methods of data processing

Statistical analysis of data was performed by SPSS
14.0 for Windows. The data were used in statistical
procedures Pearson’s r, Chi-square test and ANO-
VA.

RESULTS AND DISCUSSION

The first problem of this study was to investigate
the relationships between social intelligence and
social networks. We conducted a correlation r to
make sure you are a social network (IAT and the
amount of time spent on the Internet) associated
with social intelligence.

Table 1. The corellation between variables social intelligence and social networks

How many hours a

Social Internet week they spend
N=208 intelligence addiction Online
Social *
intelligence ! 036 -170(%)

,420 ,014

208 208 208
Internet addiction ,056 1 -,386(**)

,420 ,000

208 208 208
How many hours a week they % ) %
spend Online 170(%) -386(*%) !

208 208 208

p<0.05; p<0.01

The obtained correlation coefficients showed that so-
cial intelligence spent hours online and statistically
significantly correlated (r = -0.17, p <0.05) at a sig-
nificance level with the risk of 5%. Negative sign tells
us that the greater social intelligence (the higher the
score on the scale) is associated with a greater number
of hours on the Internet.
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Surprisingly, however, this is probably a mild corre-
lation indicates that the more hours on the Internet
spend some social people achieve more contacts and
so on. This essentially reject the hypothesis of the
negative impact of social networks and hours spent
on the internet, because we get more hours on the In-
ternet, the higher SI. Shown in Table 1.



In Table 1. the results of that talk about the connec-
tion between the SI and the IAT's. Internet addic-
tion as measured by the IAT was not significantly
associated with social intelligence. Here you can
see an expected finding, which says that the IAT
and the hours spent on the Internet related -, 386
(**?) is also negative, which means that more hours
means more to online internet addiction.

To check whether the students are given the social
intelligence and the use of social networks, we di-
vided the subjects into two groups with respect to

social intelligence. One group consists of respond-
ents 7-23 degrees - a group with a low SI, and the
second group consists of those respondents 28-35
- the group with high SI. We did that through the
transformation.

In order to determine whether the two groups with
regard to the hours spent on the Internet and [AT-in
we used analysis of variance. One-way analysis of
variance is a statistical method that considers the
group together and draws conclusions based on the
entire variability.

Table 2. Differences between subjects with regard to the degree of social intelligence

F Sig.
Internet addiction ,167 ,684
How many hours a week they 8.210 005

spend Online

The results follow the direction of relationship
we have received and indicate that the number of
hours spent in the social network affects the so-
cial intelligence (F = 8.210), and so that those who
have higher levels of social intelligence spend
more hours on the Internet (M= 1.56 ; SD=,939).
Those who have lower SI spend less time on the
internet (M=2.12; SD=1,159). Exploration condi-
tionally confirmed the positive impact of the Inter-

net on the social development of man.

In order to determine the differences in relation to
the academic year, the number of friends (online
and in real life) was conducted chi-square test. The
resulting chi-square (¥2 = 9.312, p> 0.05) was not
significant at the 5% level, and it can be concluded
that students of different years of college do not
differ with respect to the number of friends online
or in everyday life.

Table 3. The study of the relationship and the amount of online friends in real life

Years of Study
first second
More frineds.thi. 1,00 5 8
2,00 22 25
3,00 4 3
Total 31 36

third quarter fifth Total
6 13 0 32

55 38 13 153

8 5 2 22

69 56 15 207

More frineds.thi.* yeras of study

2(*lower value because the scale is reversed in this variable - from daily to several times a week)
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CONCLUSION

Social intelligence is reflected in our every move. So-
cial world and relationships that take place within it
are guiding towards human development. Communi-
cation before the Internet era, and later, one of the fac-
tors that affect the social development of man. Social
networks as a leading online media communication,
so. "Miles 21st century", is an essential factor in the
development of social intelligence. The results of our
study is conditionally confirmed the impact of social
networks on the development of social intelligence,
as saying the results obtained.

Research demonstrates the positive impact of using
the Internet, because of the existing social networks
and spending time hanging out with other people,
communication, creation of an new acquaintances
leading to satisfying the need for companionship with
sociable people. Hypothetically speaking, a possible
explanation of the obtained results are a starting point
for further and deeper research, is to actually socially
intelligent people use the Internet in more constructive
purposes (socializing, establishing contacts, meeting
new people ...) compared to the others that are on the
scale of social intelligence were ranked lower.
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